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About Coop Danmark A/S

• Coop is Denmark’s largest retail enterprise and is owned by its 1.8 million 
members.

• Coop Danmark operates the chains Kvickly, SuperBrugsen, Dagli’Brugsen, 
LokalBrugsen, Irma, fakta, Coop365, Coop.dk and Irma.dk. 

• Together with the independent consumer cooperatives, the organisation 
has approximately 40.000 employees.

• We prioritize responsibility, CSR and social compliance and cooperate with 
our suppliers to meet our requirements. 

• We market around 5000 products in private label.



A 
supermarket
in every city
1000 Coop hypermarkets, 
supermarkets and discount stores 
cover the entire country.



The Company 

Landsråd (Coop Council)

Local Electees

Local Supermarket

Chairman and board

Construction of Coop 
Danmark
”Coop Danmark is owned by its members.”

That is our motto and the truth. 

The Coop Council consists of 126 locally elected
members. The Coop Council have the mandate to 
dictate the prioritization of Coop Danmarks work
concerning sustainability and responsible
consumption. Furthermore they elect the chair
and board which audits and accepts the annual
report, pick accountant and defines the articles of 
association. 



When legislation is inadequate
– use of precautionary principle - examples: 
1975: MINI RISK: Probably first hypoallergenic brand in the world.
1991: Ban of PVC in all packaging.
1991: Ban of chlorine bleaching of textiles and paper
1994: Ban of optical brighteners and EDTA / NTA in laundry 
detergents
1995: Ban of all allergenic preservatives and fragrances.
1997: Irma chain stop the sale of the detergent bleach
2003: Ban of PVC and known phthalates in selected product 
groups. 
2004: Ban all substances in cosmetics and toys that are 
suspected of being endocrine disruptors (First mover).
2005 Ban of the antibacterial agent triclosan, which is used in e.g
toothpaste, deodorants and hand soaps. 
2005: Ban of all fragrances in candles, and requirements for 
soothing test of all burning light.
2008: Ban of all SVHC (Chemicals on the Candidate List)
2009: Ban of all harmful phthalates (plasticizers). The list is 
currently at 19 phthalates.
2010: Ban of BPA in baby feeding bottles
2010: Ban of biocides in consumer products
2012: Ban of Nano Particles and micro-plastics in personal care
2014: Coop stops pesticides sold in all stores.

2014: Ban on all fluorinated substances in food contact materials
2014: Ban of the allergenic preservative Methylisothializone (MI) 
in branded goods and fragrance allergens
2014: Irma to stop selling fabric softeners
2015: Coop stops selling microwave popcorn due to PFAS in the 
Packaging.
2015: Coop introduces the world's first PFAS free microwave 
popcorn.
2015: Ban BPA in Thermal Paper
2016: Ban BPA: Änglamark cans are free of the endocrine 
disruptor Bisphenol A.
2016: All detergents in Coop's own brands are Swan labeled, also 
discount products.
2016: Ban of PFAS in textile, no endocrine disrupting UV filters 
and MI in branded goods.
2019: Ban all PFAS in all cosmetics for all brands. 
2019: Labelling requirement showing the chemical ingredients for 
toys.
2021: Reinforced ban of PFAS in private label FCM. 



Cookware





The Company 

Landsråd (Coop Council)

Local Electees

Local Supermarket

Chairman and board

365 days to…

Remove all PTFE-coated kitchen-
and bakingware in privatelabel. 

Estimated to be compliant before Q3 2022. 



- PFAS used to render textiles water and oil
repellant. 

- Mostly present in technical wear such as ski- and 
non-pu rain wear. 



Challenges 

Testing availability

Industry labs would offer PFAS ID test, 
which only included 40-50 PFAS 
(CEN/BT/TS 15968). 

Only testing for max. 50 PFAS is not a 
satisfying spectrum considering the total 
estimated amount of PFAS in circulation
counts more than 5000 PFAS. 

Solution:

Discard laboratory recommendations to 
do PFAS ID test and adopt testing
standard from FCM products. Applying
TOF-testing (EN 14582) enabled a better
picture and basis to determine whether
PFAS was applied. Even with a 20 ppm 
LOD!

Defining PFAS

No uniform definition of PFAS. 

Communicating the ban to suppliers was
challenging and how can one
enforcement the presence of chemicals
that no one has officially defined yet. 

Solution:

Accept the status quo and refer only to 
the test result done via EN 14582. This 
way it doesnt really matter what we are
testing for as long as the results go below
the LOD on 20 ppm. 

Enforcement

How should the ban be enforced in 
everyday business operations?

Enabling the enforcement of the PFAS 
ban on every level within a huge
organisation on a chemical that has no 
”official” definition and cannot really be
tested sufficiently for. 

Solution:

A mix of soft and hard tools.TOF-testing
requirement was implemented in our
trade agreements via Technical Quality
Requirements. Furthermore spot-testing
programs, continously communication
with suppliers, supplier seminars. 
Repitition has been key.



Endless opportunities! Just do it! So easy!



Testing capability and availability

Regulation

Marketing claims and documentation

Market availability of alternatives

Supplier on-boarding

Internal on-boarding and 
communication

Sourcing strategies

Cost mitigation

Enforcement protocols and procedures

Making it sustainable

Making it operational

Scientific evidence



The Coop toolbox/traits? 

Cooperation and understanding the issues: Cooperating with a wide spectrum of actors to get the 
best possible idea of the problem e.g. authorities, NGO’s, science. It is time well spent to get input 
from external actors. 

Balancing efforts: We are a commercial company and not a NGO. We have pushed for a ban when it 
made sense meaning that also commercial interests was a part of it. 

Low confidence in regulation: Regulation is slow and many suppliers will refer to a requirement
going beyond regulation as unattainable. We are marketing 5000 private label products that all have 
gone beyond regulation – so it must be possible. 

Internal alignment: Get everyone on board. To be sustainable when acting proactively to regulation, 
it is paramount to have total alignment between all internal actors e.g. buyers, material specialist, 
marketing, board etc. Make them understand the consequences and story behind the potential ban.

Obligation to the end user: Selling products to consumers comes with an obligation. Products shall
be safe to use and should not harm the consumer or the environment. “Once you know some things, 
you can't unknow them. It's a burden that can never be given away.”



2019: 
Cosmetics
Banning PFAS in all 
cosmetic products –
sellers brand 
included.



Case:
NyKemiLov.nu 
(Newregulation.nu)

“Put an end to the human experiment.”

… Was the key message in our most ambitious  
campaign ever to protect consumers from 
harmful chemicals.

In September 2017, with the huge support from 
legislators, lawyers, activists and scientists and 
researchers from all over the world, Coop 
Danmark drafted a resolution for a ban on PFAS 
and all Bisphenols.

Campaign: Regulation is needed!



Washington State:
Adopted a ban after
intense debate and 
pressure from NGO´s



Thank you
Ulrik.schultz@coop.dk


